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DINE OUT-DONATE IS UNIQUE APPROACH

TO PUTTING TEENS ON THE RIGHT ROAD
STREETSMART4KIDS( Partners With Top SF Restaurants From October 1 – November 18th
SAN FRANCISCO, CA —In a town known for both its fine dining and its homeless population, it is not surprising that a group of San Francisco professionals have come together with a cutting edge way to combine the two.  STREETSMART4KIDS is collaboration between more than 80 of San Francisco’s finest restaurants and their patrons in which diners are asked to donate $3 or more per table to programs benefiting at-risk and homeless youth. Modeled on a successful plan already running in 17 British cities, South Africa and Australia, the San Francisco campaign runs for six weeks, from October 1 through November 18, and will benefit Larkin Street Youth Services, Huckleberry Youth Programs and teen programs of La Casa de las Madres.

Recognizing the importance of STREETSMART4KIDS and its relationship to his homeless agenda, Mayor Gavin Newsom gave the campaign his full support and will declare a STREETSMART4KIDS Day this fall.

Participating restaurants let their patrons know they are involved in the program by placing small table tents on tables and bars, and by including donation envelopes when checks are presented at the end of a meal. Posters, bus ads, TV ads and a full marketing campaign are also part of the program. 

“Many of the finest restaurants in town have joined us in this effort this year,” said Lorrie Greene, founder and co-chair of STREETSMART4KIDS. “We started this program in 2003 and raised tens of thousands of dollars in just six weeks. We are happy to be back for a fourth year, with greater visibility. We received generous grants for public awareness so more people will know about this great cause.” She added that the organization is fortunate to have many professionals who have volunteered their time to help get the word out about the program. . Every dollar raised in the restaurants benefits the three programs, with no money going to overhead or administrative costs.

“People in San Francisco eat out a lot,” added Greene. “And restaurants are the channel for the STREETSMART4KIDS campaign. But it is the customers who are the real contributors. We hope they will remember the at-risk teens during October and November and give generously.”

For more information and a listing of 2007 participating restaurants, visit www.streetsmart4kids.com
